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Grand Knight’s MessageGrand Knight’s MessageGrand Knight’s MessageGrand Knight’s Message    

Knightly News 

Brothers, 

The first item I want to tell you 

about deals with the financial over 
sight of your council.  We conduct 

an audit every six months and 
send the report to supreme. Our 
three trustees, Greg Jones, Ray 

Kelly and Tony Ferlazzo check the 
accounts from our Financial Secre-
tary and Treasurer Joe Balestreri 

and Chuck Berardi. Our advocate 
Brad Schieferstein has for the past 
several years overseen the whole 

process.  Our council is in strong 
financial shape as we prepare for 
the coming year.  The whole coun-

cil owes the gentlemen listed 
above a big thank you for the work 
they have done for years in pro-

tecting and guiding our council. 

 

At our next business meting on 
September 11th, we will have a 
First Degree ceremony to welcome 

10 to 12 new brothers. Tim Mul-
lane and Rich Goddu have done a 
great job with getting new broth-

ers to join our council. Please plan 
on joining us to welcome our new 
brothers to our council. Our council 

has been asked to host a district 
Third Degree on December 7th. 
We are waiting for the notice that 

a team will be available for that 
date. This will be a perfect time to 
get your Third Degree if you do not 

already have it. More information 
will be given as I get it.  

 

The parish picnic is coming up on 

September 21st at the Fair-
grounds. The council will be cook-
ing hamburgers and sausage as we 

have done in the past. Please join 
us and help cook or serve as we 
help feed several hundred during 

the event.  Then on September 
27th, we will be hosting the mar-
riage celebration reception in the 

parish hall. More information will 
be coming at the business meeting 
regarding this event. 

 

Are you signed up to help at any 

events this year? Have you 
stepped up to chair or co- chair an 
event this year? Have you at-

tended a business meeting lately? 
Do you need a ride to a business 
meeting? If we can be of service to 

any Brother please let us know.  

 

It is an honor to serve as your 
Grand Knight! Please let me know 

how I or the Officers can serve 
you. See you on September 11th 
for our First degree. 

 

Mark Kotch 

Cell Phone: 925-989-1581 

September 2008 
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Michael J. Costello Council #6043 

7th Annual Knights of Columbus 
2008 -Weekend RetreatWeekend RetreatWeekend RetreatWeekend Retreat    

September 5September 5September 5September 5th th th th     –––– 7 7 7 7thththth    
St. Clare’s Retreat House 

*Our Lady of the Angles* 

Santa Cruz Mountains 

For those of you who have never attended, we hope you will join us.  As Brothers we 

come together in discussions about life and the world we live in.  We pray, share 

meals and go where God’s leads us. It’s a fraternal weekend that should not be 

missed.  It is one of my favorite activities each year.  Our retreat will kick off 

with dinner on Friday evening (Sept 5th)and finalize with a noon lunch on 

Sunday (Sept 7th). Come early (After Lunch) and relax.  Once again we will 

be Carpooling as needed. The cost for the weekend remains at a modest 

$125.00 that includes all meals and a private room.  If your attending this 

year we need to know ASAP.  Reservations are 1st come 1st served. 

Questions contact: John Rabada 846-4280 or Mike Machi 462-9765. 

Coming events 
 04 September   Officer’s Meeting, 7:00 PM; St. Augustine's Hall, RM 5 

 05/07 Sept.    Knight’s Retreat; St. Clare’s Retreat House 

 07 September   Donut Social 

 11 September   Business Meeting/1st Degree, 7:30 PM; St. Augustine’s Hall 

 21 September   Parish Picnic 

 02 October    Officer’s Meeting, 7:00 PM; St. Augustine's Hall, RM 5 

04-26 October    Parish Census, Weekend Masse 

 05 October    Donut Social 

 09 October    Business Meeting, 7:30 PM; St. Augustine’s Hall 

11/12 October    Kevin Gorley Drive, Weekend Masses 

 23 November   Distribution of Thanksgiving Baskets; St. Augustine’s Hall 
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NEWS FOR KNIGHTS 
 

 

 

 

  

Knights of Columbus launches news and information site for Catholics 

The Knights of Columbus this week launched a brand-new Internet-based news and information 
service for Catholics everywhere: Headline Bistro.  
  

Headline Bistro is a website that provides a quick digest of daily news sources around the world 
that contain news of interest to active Cathol ics.  Whether i t relates to world affairs, national 
politics or news specifically about the Catholic Church, you'll find links to the original sources 
here.  You'll also find video clips, detailed state-by-state information about voting and public policy, 
and recommended reading from the world of books.  The web address is 

www.headlinebistro.com. 
  
You can also sign up for a daily e-mail that'll give you the day's top headlines.  If you're already a 
subscriber to our other e-mail updates, just enter your e-mail address in the sign-up box and 

add Headline Bistro to your preferences. 
  
Tell all your Catholic friends about Headline Bistro! 
 

 

 

 

East Bay Stand Down 2008East Bay Stand Down 2008East Bay Stand Down 2008East Bay Stand Down 2008----About Us Serving Those Who About Us Serving Those Who About Us Serving Those Who About Us Serving Those Who 
Served Our NationServed Our NationServed Our NationServed Our Nation    

A community is often judged by how well it takes care of its own. Serving those who have served our Nation 
is the primary goal of the East Bay Stand Down. 

(Stand Down is a term used during war to describe the practice of removing troops from the field and taking 
care of their basic needs.) 

 

 

 

 

 

 

 

On Friday, August 8th the five councils of our district cooked and served lunch to over 900 veterans and 
volunteers. The Knights of Columbus are part of every community and are always ready to help our Church 
and those less fortunate. We have been working this Stand Down since its inception and this year we had 
over forty volunteers. 

We would like to thank those from our council who gave of their time to help for such a worthwhile and 
rewarding cause: 

Brothers- John Rabada, Lou Santero, Frank Costa, Mike Machi Sr., Bill Jorgenson, Ellis Schott, and Mike Fazio. 

We would also like to thank all the Priests of our Catholic Community for offering their spiritual services and 
comfort to these Veterans and also by offering a final day Mass for this wonderful and loving event.  

May God Bless All 



 

 

Inside Story Headline 

Inside Story Headline 

This story can fit 150-200 words. 

One benefit of using your news-
letter as a promotional tool is 
that you can reuse content from 
other marketing materials, such 
as press releases, market studies, 

and reports. 

While your main goal of distrib-
uting a newsletter might be to 
sell your product or service, the 
key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-
tent to your newsletter is to 
develop and write your own 
articles, or include a calendar of 
upcoming events or a special 
offer that promotes a new prod-

uct. 

You can also research articles or 
find “filler” articles by accessing 
the World Wide Web. You can 
write about a variety of topics 
but try to keep your articles 

short. 

Much of the content you put in 
your newsletter can also be used 
for your Web site. Microsoft 
Publisher offers a simple way to 
convert your newsletter to a 
Web publication. So, when 
you’re finished writing your 
newsletter, convert it to a Web 

site and post it. 

This story can fit 100-150 words. 

The subject matter that appears 
in newsletters is virtually endless. 
You can include stories that 
focus on current technologies or 

innovations in your field. 

You may also want to note busi-
ness or economic trends, or 
make predictions for your cus-

tomers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-

provements to the business. 
Sales figures or earnings will 
show how your business is 

growing. 

Some newsletters include a col-
umn that is updated every issue, 
for instance, an advice column, a 
book review, a letter from the 
president, or an editorial. You 
can also profile new employees 

or top customers or vendors. 

Inside Story Headline 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding con-

tent to your newsletter. 

Think about your article and ask 
yourself if the picture supports 
or enhances the message you’re 
trying to convey. Avoid selecting 
images that appear to be out of 

context. 

Microsoft Publisher includes 
thousands of clip art images from 
which you can choose and im-

port into your newsletter. There 
are also several tools you can 

use to draw shapes and symbols. 

Once you have chosen an image, 
place it close to the article. Be 
sure to place the caption of the 

image near the image. 

Caption describing picture or 
graphic. 

Caption describing picture or 
graphic. 
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“To catch the reader's attention, place an interesting 
sentence or quote from the story here.” 
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God himself is the author of marriage. The vocation to marriage is 

written in the very nature of man and woman as they came from the 

hand of the Creator. Marriage is not a purely human institution despite 

the many variations it may have undergone through the centuries in 
different cultures, social structures, and spiritual attitudes. The 

wellbeing of the individual person and of both human and Christian 

society is closely bound up with the healthy state of conjugal and family 

life. 

With all this in mind, we, as bishops, offer counsel to our 
Catholic people in California in their response to this radical 
change in California’s public policy regarding marriage. 

First, same-sex unions are not the same as opposite-sex 
unions. The marriage of a man and a woman embraces not 
only their sexual complementarity as designed by nature but 
includes their ability to procreate. The ideal for the well being 
of children is to be born into a traditional marriage and to be 
raised by both a mother and a father. We recognize that there 
are parents who are single and we laud them for the great 
sacrifices they make in raising their children. 

Second, we need to recall that marriage mirrors God’s 
relationship with us—and that marriage completes, enriches 
and perpetuates humanity. When men and women 
consummate their marriage they offer themselves to God as 
co-creators of a new human being. Any other pairing—while 
possibly offering security and companionship to the individuals 
involved—is not marriage. We must support traditional 
marriage as the source of our civilization, the foundation for a 
society that can be home to all human beings, and the 
reflection of our relationship with God. 

Third, we need to remember that we are all children of God 
possessed of human dignity and that each of us is created in 
God’s image. Protecting the traditional understanding of 
marriage  should not in any way disparage our brothers and 

sisters—even if they disagree with us. 

Fourth, we must pray and work for a just resolution of this 
issue which is so important to the well being of the human 
family. 

Fifth, as citizens of California, we need to avail ourselves of 
the opportunity to overturn this ruling by the California 
Supreme Court. On the November general election ballot, 
there will be Proposition 8 which reads: “Only marriage 
between a man and a woman is valid or recognized in 
California.” That language simply affirms the historic, logical 
and reasonable definition of marriage—and does not remove 
any benefits from other contractual arrangements. 

And finally, we strongly encourage Catholics to provide both 
the financial support and the volunteer efforts needed for the 
passage of Proposition 8. And—please exercise your citizenship 

and vote in November. 

These two pages Provided by our District Deputy 
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Knights Weekly Monday Morning Knights Weekly Monday Morning Knights Weekly Monday Morning Knights Weekly Monday Morning     
Coffee GatheringCoffee GatheringCoffee GatheringCoffee Gathering     

 

WHEN:  Every Monday Morning; 8:00 AM 

 

WHERE:  Sweet & Savory 

  5690 Stoneridge Drive - Cross Street Gibraltar 

 

WHY:  No Agenda – Just Brother Knights getting together 

  For coffee & Conversation 

 

Notes from the Newsletter EditorNotes from the Newsletter EditorNotes from the Newsletter EditorNotes from the Newsletter Editor    
 

Your comments on the Council website are solicited.  Take a look at  www.kofc6043.org 

 If you are receiving a printed copy of this newsletter and can be accessed via email 
you are missing out!  The electronic copy of the Newsletter arrives sooner, is in color and 
the content is not compressed to fit into the limitations of the printed page.  If you want 

an electronic copy, send your email address to:  dompe@pacbell.net 

 If you have submitted an entry to the Prayer Requests on the following page, please 
review the list to determine if your entry is correct and is still current.  Please contact the 

Newsletter Editor for any corrections, deletions and additions. 
 
Thank you. 

CALLING ALL COOKS! CALLING ALL COOKS! CALLING ALL COOKS! CALLING ALL COOKS!     CALLING ALL WOULD BE COOKS!CALLING ALL WOULD BE COOKS!CALLING ALL WOULD BE COOKS!CALLING ALL WOULD BE COOKS!    
 

Our calendar this year presents many opportunities for the Knight’s to utilize 

their cooking & kitchen skills.  
 

These events are family activities, so we want to know if you, your wife, or your 
children are in any way interested in being part of our cooking & serving 

teams.  aka. “The Knight’s 2007-08 Who’s Who in Cooking Club”.   
 

Contact PGK Mike Machi (P) 462-9765 or mmachi@mricareers.com to apply for 

“Exclusive Membership” for you and your family!  
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Let us pray for our brother knights and their 
families and friends 
 
For those who are ill we pray that they will 

find the healing power of God: 

Del Naranjo– Wife of Brother Angel Naranjo 

Ulises Garcia—Son of Brother Victor Garcia 

Leung Tse—Mother-in-law of Brother Gabe Kralik 

Howard Rabone—Uncle of Brother Cameron 
Andrus 

Paul Dickerson—Friend of Brother Cameron 
Andrus 

Bernice Malino– Mother-in-law of Brother Mike 
Hewitt 

Vera Crotty- Sister-in-law of PGK Lou Santero 

John Crotty-Brother-in-law of PGK Lou Santero 

Doug Bosma-Friend of PGK Lou Santero 

Mary Ruberto– Deceased Aunt of PGK Lou 
Santero 

Phil Zambetti– Deceased Friend of PGK Lou 
Santero 

Renate Witzel-Sister0in-Law of PGK Dave 

Melander 

Helen Mitras-Cousin of PGK Ray Kelly 

Lillian Singleton-Friend of PGK Ray Kelly 

Betty Dawson & Cathy Carlson– Friends of 

Brother John Rabada 

Betty Woodard– Sister of Brother Tom Hanky 

Lori Maliszewski—Cousin of PGK Brad Schiefer-
stein 

Lauren Mallane- Daughter of Brother Tim Mul-

lane 

Velda McGarvey- Grandmother-in-Law of Brother 
Tim Mullane 

Mary Mockler-Sister of Brother Tim Mullane 

Rev. Dan Danielson– Retired CCOP Pastor 

Sharon Emery- CCOP Pianist 

Scott Pietro- Son Of Dom Pietro 

Margaret Gilliland- Mother-In-Law Of Brother 
Dave Jones 

Pat Wilson-Mother-in-Law of WGK Mark Kotch 

Paul Radacaik– Friend of WGK Mark Kotch 

Paul Miceli- Friend of WGK Mark Kotch 

Conchi  Balestreri- PGK Joe Balestreri’s Grandmother 

Rashawna Balestreri-PGK Joe Balestreri’s wife 

Ronald Deaver- Brother Of Audrey Costa 

Mary Lou Labord– Wife of Brother Henri Labord 

Koko Suarez– Nephew of Brother Alfredo Gatachalian 

Dan Valluci– Friend of Brother Michael Burns 

Paul Simons—Friend of Brother Michael Burns 

Aloysius Atuegbu—Brother of Brother Andy Atuegbu 

Family of Brother Andy Atuegbu 

Steven Ross—Friend of Brother Bob Aberle 

Roger Grace– Friend of Brother Chuck Bellavia 

John O’Hara—Friend of Brother Mike Fazzio 

Bro. Tom Gleason’s Niece 

Brother Gabe Kralic 

Brother John Greene 

Brother James Willows 

Jerry Hill- Brother Of Paul Hill 

PGK Bob Young 

PGK Rich Garcia 

Lupe Garcia- Wife Of PGK Rich Garcia 

Alan Garrett- Fran Ferlazzo’s Cousin 

Fr. Tony Herrera-Past Chaplin of this Council 

Sr. Mary Frances–Saint Clare’s Retreat House 

Mateo Garcia– Friend of Fr. Jim Sullivan 
For those who are deceased we pray that they will 
join in the love of God: 

Iona Prashaw-Friend of PGK Ray Kelly 

 

For all who are serving in the military we pray: 

That the love of God will be with them. Especially those 

in harms way. 

Timothy Dinneen- Nephew of former District Deputy 
Vince Dinneen 

Bro. Joseph Languemi’s Son Joseph Languemi, Jr. 
who set out for the war zone September 8th 

 

For the following special intentions we pray: 

For All The Widows Of Our Brother Knights 

For all of Our Religious Orders throughout the world. 

For peace throughout the world. (Especially In The Mid-

dle East) 

 Prayer Requests 



 

 

 

 

 

Knights of Columbus 

Council No. 6043 
P.O. BOX 454 
Pleasanton, CA  94566 
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ADDRESS CORRECTION REQUESTED 

 

FIRST CLASS MAIL 

Past issues of this newsletter can be found our web site, www.kofc6043.org. 

Send your email address to Bob Dompe to obtain this newsletter via email. 

Knights of Columbus # 6043 

www.kofc6043.org 


